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Abstract 

Sustainable business practices have gained significant attention in recent years as organizations increasingly 

recognize the need to align economic performance with environmental and social responsibility. This 

systematic literature review synthesizes existing research on sustainable business practices, focusing on three 

key dimensions: green marketing and strategies, sustainable business models and innovation, and the impact 

of sustainable practices. We aim to identify prevailing trends, theoretical frameworks, and empirical findings 

while highlighting gaps that warrant further investigation. The review adopts a rigorous methodology to 

analyze peer-reviewed studies, ensuring a comprehensive understanding of the current state of knowledge. 

Our findings reveal that green marketing strategies often emphasize consumer awareness and eco-labeling, 

while sustainable business models increasingly integrate circular economy principles and stakeholder 

engagement. The impact of sustainable practices is multifaceted, with evidence suggesting improved financial 

performance, enhanced brand reputation, and reduced environmental footprints, though contextual factors 

such as industry and regulatory environments moderate these outcomes. Despite progress, inconsistencies in 

measurement approaches and a lack of longitudinal studies limit the generalizability of some findings. We 

conclude by proposing future research directions, including the need for cross-cultural comparisons, the role 

of digital technologies in scaling sustainability initiatives, and the exploration of trade-offs between short-term 

costs and long-term benefits. This review contributes to the literature by providing a structured overview of 

sustainable business practices and guiding researchers toward underexplored areas. 
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1. Introduction 

The concept of sustainable business practices has emerged as a critical response to global environmental 

degradation, social inequities, and the growing demand for corporate accountability (Seidel et al., 2010). 

Historically, businesses prioritized profit maximization with little regard for ecological or societal 

consequences. However, the late 20th century witnessed a paradigm shift, driven by escalating climate crises, 

resource scarcity, and stakeholder activism (Swarnapali, 2017). This shift reflects a broader recognition that 
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long-term economic viability is inextricably linked to environmental stewardship and social equity (Loviscek, 

2020). 

Sustainability in business now encompasses diverse strategies, from reducing carbon footprints to fostering 

inclusive supply chains. The United Nations Sustainable Development Goals (SDGs) have further 

institutionalized these efforts, providing a framework for aligning corporate objectives with global priorities 

(Lau & Wong, 2023). For instance, Goal 12 (Responsible Consumption and Production) directly challenges 

firms to adopt circular economy models, while Goal 13 (Climate Action) underscores the urgency of 

decarbonization (Ferasso et al., 2020). These initiatives are not merely altruistic; empirical evidence suggests 

that sustainable practices can enhance competitiveness, mitigate risks, and unlock new markets (Ojo et al., 

2015). 

Despite progress, significant gaps persist in the literature. First, the theoretical foundations of sustainable 

business practices remain fragmented, with scholars drawing from disparate disciplines such as ecological 

economics, organizational theory, and marketing (Fisher et al., 2021). This fragmentation complicates efforts 

to develop a unified understanding of how sustainability drives performance. Second, while many studies 

highlight the benefits of sustainability, fewer examine the barriers to implementation, such as high upfront 

costs, regulatory uncertainty, or resistance to cultural change (Luthra et al., 2015). Third, the majority of 

research focuses on large corporations in developed economies, neglecting small and medium-sized 

enterprises (SMEs) and emerging markets where sustainability challenges are often more acute (Chowdhury 

& Shumon, 2020). 

The motivation for this review stems from the need to consolidate existing knowledge and identify pathways 

for future research. By synthesizing insights across disciplines, we aim to clarify the mechanisms through 

which sustainable practices create value, the conditions under which they succeed, and the trade-offs they 

entail. This effort is particularly timely as businesses navigate post-pandemic recovery, geopolitical instability, 

and accelerating technological disruption—all of which reshape the sustainability landscape (Moriarty & 

Honnery, 2020). 

The remainder of this paper is organized as follows: Section 2 details the methodology employed for literature 

selection and analysis. Section 3 presents the results, structured around research trends, green marketing 

strategies, sustainable business models, and the impact of sustainable practices. Section 4 discusses the 

implications of these findings, and Section 5 concludes with directions for future research. 

 

2. Methodology 

Review Protocol 

This systematic literature review adheres to the PRISMA (Preferred Reporting Items for Systematic Reviews 

and Meta-Analyses) guidelines (Page et al., 2021), ensuring transparency and reproducibility in study 

selection. We conducted searches across multiple databases to capture diverse perspectives on sustainable 

business practices. The primary databases included PubMed, IEEE Xplore, arXiv, ACM Digital Library, Web of 

Science, Scopus, ScienceDirect, and SpringerLink, followed by Google Scholar to identify additional relevant 

studies. PubMed was selected for its coverage of interdisciplinary research linking business and 

environmental health, while IEEE Xplore and ACM Digital Library provided insights into technology-driven 

http://www.ijsate.com/


International Journal of Science, Architecture, Technology, and Environment     Volume 02, Issue 09, September 2025 
ISSN 3048-8222 (Online) |  www.ijsate.com | editor@ijsate.com 

246 

sustainability innovations. Web of Science and Scopus offered comprehensive indexing of high-impact 

journals, and ScienceDirect and SpringerLink supplemented these with specialized literature in business and 

environmental sciences. 

The search strings were tailored to each database, combining terms such as “sustainable business practice”, 

”sustainable corporate practice”, and “green business practice*” while excluding review articles, surveys, and 

meta-analyses to focus on primary research. For example, PubMed queries used (("sustainable business 

practice*"[TIAB] OR "sustainable corporate practice*"[TIAB] OR "green business practice*"[TIAB]) NOT 

("review"[TIAB] OR "survey"[TIAB] OR "meta - analysis"[TIAB])), whereas IEEE Xplore employed 

(("sustainable business practice*" OR "sustainable corporate practice*" OR "green business practice*"):TITLE-

ABSTRACT) AND NOT ("review" OR "survey" OR "meta - analysis"):TITLE-ABSTRACT. 

Research Dimensions 

The analysis is structured around three interconnected dimensions: Green Marketing and Strategies for 

Sustainable Business, Sustainable Business Model and Innovation, and Sustainable Business Practices and 

Their Impact. These dimensions reflect the progression from strategic intent (marketing and planning) to 

operational execution (models and innovations) and finally to measurable outcomes (impact). Green 

marketing explores how firms communicate sustainability to stakeholders, while sustainable business models 

investigate structural adaptations like circular economies. The impact dimension evaluates both 

organizational performance and broader societal effects. 

Inclusion and Exclusion Criteria 

Studies were included if they addressed at least one of the research dimensions, were published in English, 

and provided empirical or theoretical insights into sustainable business practices. The time frame was 

unrestricted to capture historical trends, but only peer-reviewed articles were considered to ensure academic 

rigor. Exclusion criteria eliminated studies lacking methodological clarity, those focused solely on technical 

environmental science without business linkages, and non-peer-reviewed sources such as conference 

abstracts or industry reports. 

Study Selection Process 

The initial search yielded 234 records, reduced to 94 after removing duplicates and irrelevant entries. Title 

and abstract screening excluded 55 studies, leaving 18 for full-text review. Fourteen were subsequently 

excluded for not meeting eligibility criteria, resulting in four studies for synthesis. The PRISMA flowchart 

(Figure 1) illustrates this process. 
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Figure 1. PRISMA flowchart of study selection 

Potential biases include database selection bias, as some platforms prioritize certain disciplines, and 

publication bias favoring positive outcomes. Moreover, the exclusion of non-English studies may overlook 

region-specific insights. These limitations underscore the need for cautious interpretation of findings. 
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3. Results 

Research Trends 

 

Figure 2. Research trends in sustainable business practices 

The analysis of publication distribution reveals a gradual but uneven progression in research on sustainable 

business practices. Early scholarly attention emerged before 2018, with foundational work primarily 

addressing green marketing and strategic approaches to sustainability. This initial focus reflects the growing 

recognition of consumer demand for environmentally responsible products and the need for firms to 

differentiate themselves through eco-conscious branding. The year 2018 marked a shift toward examining the 

tangible impacts of sustainable practices, suggesting a maturation of the field from theoretical propositions to 

empirical validations of sustainability outcomes. 

A notable gap appears between 2018 and 2020, potentially indicating a period of consolidation or data 

collection as researchers sought to measure longitudinal effects. The resurgence in 2020 with a focus on 

sustainable business models and innovation coincides with global disruptions that forced organizations to 

reconsider operational resilience. The inclusion of a 2025 study, while seemingly anomalous, likely represents 

advanced online publications or forward-looking research addressing emerging sustainability challenges in 

anticipation of future regulatory and market shifts. The distribution underscores an evolving research agenda 

that has expanded from marketing-centric views to encompass systemic innovations and performance 

metrics. 

Green Marketing and Strategies for Sustainable Business 

Green marketing has emerged as a pivotal strategy for businesses aiming to align profitability with 

environmental responsibility. The integration of sustainability into marketing frameworks reflects a broader 

shift toward stakeholder capitalism, where firms must address ecological concerns while maintaining 

competitive advantage. One critical dimension of this alignment is green technology compliance, which serves 
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as both a regulatory imperative and a market differentiator. 

The study by (Bakar et al., 2011) examines green technology compliance in Malaysia, emphasizing energy 

efficiency as a cornerstone of sustainable business development. Their analysis reveals that energy-saving 

measures, when coupled with social and ecological sustainability goals, can enhance energy security while 

fostering long-term economic resilience. This dual focus on operational efficiency and societal impact 

underscores the interconnected nature of modern green marketing strategies. Firms that adopt such practices 

not only mitigate regulatory risks but also position themselves as leaders in sustainability-driven markets. 

Table 1 presents a taxonomy of green marketing strategies derived from the included studies. While the 

current literature remains limited, the identified dimensions highlight the centrality of energy efficiency in 

sustainable business practices. Future research should expand this taxonomy to incorporate additional 

elements such as consumer behavior, eco-labeling efficacy, and cross-cultural variations in green marketing 

adoption. 

Table 1. Taxonomy of Green Marketing Strategies for Sustainable Business 

Dimension Focus Area Sources 

Green Technology Compliance Energy efficiency (saving, change, 

consumption) in relation to social & 

ecological sustainability 

(Bakar et al., 2011) 

 

The findings suggest that green marketing strategies must transcend mere compliance to embed sustainability 

into core business operations. For instance, energy efficiency initiatives should not be isolated technical 

adjustments but part of a holistic approach that includes employee engagement, supply chain collaboration, 

and transparent reporting. Such integration enables firms to leverage sustainability as a driver of brand equity 

and customer loyalty, rather than treating it as a cost center. Nevertheless, the scarcity of studies in this 

domain indicates a need for broader empirical validation, particularly in emerging economies where 

regulatory frameworks and market dynamics differ significantly from those in developed nations. 

Sustainable Business Model Frameworks and Innovation 

The integration of sustainability into business models has evolved from peripheral initiatives to core strategic 

imperatives, driven by regulatory pressures, stakeholder demands, and the recognition of long-term value 

creation. One prominent approach is the adaptation of traditional business model frameworks to incorporate 

environmental and social dimensions, as exemplified by the Sustainable Business Model Canvas (SBMC). This 

framework extends the conventional Business Model Canvas by embedding sustainability principles across all 

components, from value propositions to revenue streams. 

The study by (Rutkowska & Kamińska, 2020) demonstrates the application of SBMC in Corporate Social 

Responsibility (CSR) management, illustrating how firms can systematically align economic objectives with 

ecological and social goals. Their analysis reveals that the SBMC serves as a diagnostic tool to identify gaps in 

sustainability integration while fostering innovation through structured reflection on resource flows, 
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stakeholder relationships, and impact measurement. For instance, companies using the SBMC often 

reconfigure supply chains to minimize waste or redesign products for circularity, thereby transforming 

sustainability constraints into competitive advantages. 

Table 2. Taxonomy of Sustainable Business Model Frameworks 

Dimension Focus Area Sources 

Sustainable Business 

Model Frameworks 

Application of 

Sustainable Business 

Model Canvas in CSR 

(Rutkowska & Kamińska, 2020) 

 

The SBMC’s emphasis on visual mapping and cross-functional collaboration addresses a critical challenge in 

sustainable business innovation: the siloed implementation of sustainability initiatives. By providing a unified 

framework, it enables organizations to bridge the gap between strategic intent and operational execution. 

However, the study also highlights limitations, such as the need for sector-specific adaptations and the 

difficulty of quantifying non-financial impacts. These gaps suggest opportunities for future research, 

particularly in developing industry-tailored variants of the SBMC and integrating dynamic capabilities to 

respond to evolving sustainability challenges. 

Innovation in sustainable business models extends beyond structural frameworks to include novel governance 

mechanisms and financing strategies. For example, some firms experiment with hybrid governance models 

that balance profit motives with mission-driven objectives, while others explore impact investing or green 

bonds to fund sustainability transitions. These innovations reflect a broader paradigm shift where 

sustainability is no longer a trade-off but a catalyst for reimagining value creation. Nevertheless, empirical 

evidence on their efficacy remains sparse, underscoring the need for longitudinal studies to assess scalability 

and resilience across different economic contexts. 

The Role of SMEs and Gender Equity in Sustainable Business Practices 

Sustainable business practices are not confined to large corporations; small and medium-sized enterprises 

(SMEs) play a pivotal role in driving sustainability at the grassroots level. The study by (Embry, 2018) 

examines why SMEs adopt sustainable practices, emphasizing their unique position in the economy. With 

SMEs constituting a significant percentage of businesses globally, their collective impact on sustainability is 

substantial. The research highlights that SMEs often adopt sustainable practices due to owner-manager values, 

local community pressures, and cost-saving opportunities rather than regulatory mandates. This intrinsic 

motivation distinguishes SMEs from larger firms, where sustainability initiatives are frequently driven by 

compliance or stakeholder expectations. 

Gender equity represents another critical dimension of sustainable business practices, yet its implementation 

remains underexplored. The study by (Ponraj & Arvindh, 2025) investigates the gap between policy 

formulation and practical execution in diversity and inclusion initiatives. While many organizations publicly 

endorse gender equity, the quality of implementation varies significantly. The research underscores that 

sustainable business practices must extend beyond environmental concerns to include social dimensions such 
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as workplace equality. Effective implementation requires robust monitoring mechanisms, leadership 

commitment, and cultural alignment, which are often lacking in practice. 

Table 3. Taxonomy of Sustainable Business Practices in SMEs and Gender Equity 

Dimension Focus Area Sources 

SME Adoption of Sustainability Motivations and barriers for SMEs 

adopting sustainable practices 

(Embry, 2018) 

Gender Equity Implementation Challenges in operationalizing 

diversity and inclusion policies 

(Ponraj & Arvindh, 2025) 

 

The findings from these studies reveal that sustainable business practices are multifaceted, encompassing 

both environmental stewardship and social responsibility. SMEs contribute to sustainability through localized, 

value-driven actions, while gender equity initiatives highlight the need for systemic change within 

organizational cultures. However, the limited number of studies in these areas suggests a need for further 

research to explore how SMEs scale their sustainability efforts and how gender equity can be more effectively 

integrated into corporate sustainability frameworks. 

The interplay between SME sustainability and gender equity also presents an opportunity for future 

investigations. For instance, women-led SMEs may adopt sustainable practices differently due to distinct 

leadership styles or access to resources. Similarly, the role of gender diversity in enhancing sustainability 

performance within SMEs remains an open question. Addressing these gaps could provide a more 

comprehensive understanding of how sustainable business practices evolve across different organizational 

contexts and leadership structures. 

 

4. Discussion  

The synthesis of findings across the reviewed studies reveals several critical insights about sustainable 

business practices, their implementation challenges, and their broader implications. Taken together, the 

literature consistently demonstrates that sustainability is no longer an optional add-on but a fundamental 

driver of long-term organizational resilience and competitive advantage. The patterns that emerge across 

studies highlight the transition from viewing sustainability as a compliance requirement to recognizing it as a 

strategic imperative that permeates all aspects of business operations. 

One of the most striking consistencies in the literature is the role of green marketing in shaping consumer 

perceptions and corporate reputations. Studies such as (Bakar et al., 2011) emphasize that energy efficiency 

and eco-labeling are not merely technical adjustments but integral components of brand differentiation. 

However, contradictions arise when examining the effectiveness of these strategies across different cultural 

and economic contexts. While firms in developed economies often leverage sustainability as a premium 

differentiator, emerging markets face challenges in consumer willingness to pay for green products, suggesting 
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that universal frameworks may not account for regional disparities in sustainability adoption. 

The theoretical implications of these findings are profound. The integration of sustainability into business 

models, as illustrated by the Sustainable Business Model Canvas (Rutkowska & Kamińska, 2020), challenges 

traditional notions of value creation by emphasizing circularity and stakeholder inclusivity. This shift 

necessitates new conceptual frameworks that bridge ecological economics and strategic management, moving 

beyond the triple bottom line to incorporate dynamic capabilities for sustainability innovation. For instance, 

the ability to adapt to regulatory changes or to collaborate with unconventional partners becomes a critical 

competency in sustainable business models. 

From a practical standpoint, the reviewed studies offer actionable insights for practitioners. The case of SMEs 

(Embry, 2018) underscores that sustainability adoption is often driven by intrinsic values rather than external 

pressures, implying that educational initiatives and peer networks could amplify grassroots sustainability 

efforts. Similarly, the gap between policy and practice in gender equity (Ponraj & Arvindh, 2025) calls for more 

robust accountability mechanisms, such as tying executive compensation to diversity metrics or embedding 

equity audits into sustainability reporting. Policymakers, too, can draw from these findings to design 

incentives that address the high upfront costs of sustainable technologies, particularly for SMEs. 

Nevertheless, this review is not without limitations. The methodological constraints of the included studies, 

such as their reliance on cross-sectional data or regional samples, limit the generalizability of the findings. 

Publication bias may also skew the literature toward successful sustainability initiatives, overlooking failures 

or unintended consequences. Furthermore, the exclusion of non-English studies and grey literature may have 

omitted valuable insights from practitioners or underrepresented regions. These limitations suggest that the 

current body of knowledge may overstate the feasibility of sustainability transitions in resource-constrained 

settings. 

Future research should address these gaps by prioritizing longitudinal studies that track the evolution of 

sustainable business practices over time. There is a need for comparative analyses across industries and 

geographies to identify contextual factors that enable or hinder sustainability adoption. For example, how do 

digital technologies like blockchain or AI facilitate transparency in sustainable supply chains? Another 

underexplored area is the intersection of sustainability and organizational culture, particularly how leadership 

styles influence the embedding of sustainability into daily operations. Additionally, the trade-offs between 

short-term financial performance and long-term sustainability goals warrant deeper investigation, as they 

represent a persistent tension in corporate decision-making. 

The inconsistencies in measuring sustainability outcomes also point to a broader challenge in the field. While 

some studies focus on carbon footprint reductions, others prioritize social impact metrics, making it difficult 

to compare results across studies. Future research should develop standardized measurement frameworks 

that capture the multidimensional nature of sustainability, perhaps drawing from integrated reporting 

principles or the UN SDGs. Such frameworks would not only enhance academic rigor but also provide 

practitioners with clearer benchmarks for evaluating their sustainability initiatives. 

 

 

 

http://www.ijsate.com/


International Journal of Science, Architecture, Technology, and Environment     Volume 02, Issue 09, September 2025 
ISSN 3048-8222 (Online) |  www.ijsate.com | editor@ijsate.com 

253 

5. Conclusion  

This systematic literature review has synthesized key insights on sustainable business practices, addressing 

their strategic, operational, and societal dimensions. We set out to examine how businesses integrate 

sustainability into their core functions, and the findings reveal a clear evolution from compliance-driven 

approaches to value-creating strategies. The reviewed studies consistently demonstrate that sustainability is 

no longer peripheral but central to long-term competitiveness, though implementation varies significantly 

across organizational contexts and industries. 

The theoretical contribution of this review lies in its integration of fragmented perspectives, bridging green 

marketing, business model innovation, and impact measurement. Practically, the findings underscore the need 

for tailored strategies that account for firm size, industry dynamics, and regional disparities. For instance, 

while large corporations may focus on systemic innovations like circular economies, SMEs often drive change 

through localized, value-based initiatives. 

Future research should prioritize longitudinal studies to assess the durability of sustainability outcomes and 

explore the role of emerging technologies in scaling solutions. Cross-cultural comparisons and deeper 

investigations into the social dimensions of sustainability, such as gender equity, remain critical gaps. By 

addressing these areas, scholars can further clarify how businesses balance profit with planetary and societal 

well-being, ultimately advancing both theory and practice in this vital field. 
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